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Apple’s
Change Agents are
The Teenage Pirates

Apple uses Apple Stores
and Apple Camp as
Permission Assets

A platform for its fans
and a source of

Innovation flickr ‘©7f§ibo
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Entrepreneurship Education Program
as a Permission Asset

* |s it for you?

* Not through standard sponsorship

* A tool for marketing, product innovation
and human resources recruitment

* Beware of unwanted players
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